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Abstract: Mutual funds provide high liquidity and various other financial benefits to the small and retail 
investors. As compared to real assets and other financial assets, investors prefer to invest in mutual funds. 
This research has undertaken to know the perceptions of small investors towards mutual fund. Present study 
identified the factors which influenced the perceptions of investors towards mutual funds. These factors have 
been named as advanced investment avenues, investors ‘experience, expected benefits, performance of 
company and expert guidance. Study has also found the association between the perceptions of mutual funds and 
demographics of investors. 
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There are many investment areas available in the 
financial market for the investors. Investors  
invests in the banks, post offices, gold, national 
saving schemes, national saving certificates, 
shares, debentures etc. But with the 
emergence/Growth of capital markets, investment 
in banks and post offices lost their importance. 
Financial intermediaries assist the transfer of 
saving to the real sector of the economy through 
formation of financial assets. An average investor 
is usually of risk averse nature which leads to the 
shift from low return and less liquid investment 
(Life Insurance policies and pension fund etc.) to 
more liquid and short term investment like shares, 
debentures and units. But average investors cannot 
take investment decisions independently, like 
where to invest, when to invest and how much 
amount to be invested in a particular security to 
achieve high returns.  A retail investor or an 
average investor, who do not have sufficient time 
and knowledge for the investment in capital 
market, has best alternative of Mutual Fund for 
investment. Mutual Funds provide cheap access to 
expensive stocks with expert guidance.  
A Mutual Fund is an investment vehicle formed 
with the specific common objective of raising 
money from a large number of individuals and 
sharing of such benefits among all the investors on 
the basis of proportion to their investment.  
Mutual Fund is managed by respective Asset 
Management Company (AMC). An investor can 
invest his money in one or more Mutual Fund 
schemes to satisfy their investment objective and 
according to their choice of fund selection. 
A Mutual Fund is a setup in the form of trust, 
which has sponsor, trustees, Asset Management 
Company and custodian. This trust is registered 
with Securities and Exchange Board of India (SEBI) 
that pool money from various scattered investors to 
purchase securities and investors to get the benefit 
in their investment ratio. The trust is established 
by a sponsor/s, which is like promoter of a 
company. The trustees of the Mutual Fund hold its 
property for the benefit of the unit holders. 
Custodian who is registered with SEBI holds the 
securities of various schemes of the fund in its 
custody. The trustees are vested with the general 
power of superintendence and direction over AMC. 
They monitor the performance and compliance of 
SEBI regulations by the Mutual Fund. SEBI 
regulations require that at least two-third of 
directors of trustee company or board of trustees 
must be independent i.e. they should not be 
associated with the sponsors. Also, 50 percent of the 
directors of AMC must be independent. All Mutual 
Funds are required to be registered with SEBI before 
they launch any scheme. However UTI is not 
registered with Securities and Exchange Board of 
India (as on February 15, 2012).  
History of Mutual Funds in India 
In India first Mutual Fund was started in 1964 
with the establishment of Unit Trust of India in 
the similar line of operation based on investment 
trust companies of United Kingdom. In 1980s, 
Indian Mutual Fund market witnessed the entry of 
number of public sector companies (including 
foreign fund management companies). Later, the 
entry of private sector in insurance sector lead to the 
availability of more alternatives to the investors and 
provided tougher competition to existing market 
players. There are six phases for the development 
of Mutual Fund industry followed by evolution of 
the insurance industry in India.  
Evolution: In India the formation of UTI marked the 
evolution of Mutual Fund industry in 1964 with the 
objective to attract the small investors. 
Phase 1: Establishment and Growth of UTI (1964 - 
87)  
UTI enjoyed complete monopoly, when it was 
established in 1963, by an act of parliament. It was 
set up by RBI and it continued to operate under the 
control of RBI. UTI launched its first scheme in 
1964 i.e. Unit scheme 1964 (US-64), which 
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attracted the target number of investors in any 
single investment scheme over the years.  
Phase 2: Entry of public sector banks (1987- 1993)  
In 1987, a number of public sector players 
entered into Indian Mutual Fund industry. SBI 
become the first non- UTI Mutual Fund in India 
followed by Can bank Mutual Fund, LIC Mutual 
Funds, Indian bank Mutual Fund, Bank of India 
Mutual Fund, GIC Mutual Fund and PNB Mutual 
Fund.  
Phase 3: Emergence of private sector banks (1993 - 
96)  
In 1993, permission given to private sector to enter 
into the Mutual Fund industry provided a wide 
range of choice for investors and more competition 
in insurance industry. Private funds introduced 
innovative products investment techniques and 
investors servicing technology.  
Phase 4: Growth of MF& SEBI regulations (1996 - 
2004)  
The Mutual Fund industry had robust growth and 
strict regulations from the SEBI after 1996. The 
mobilization of funds and the number of player 
reached new heights as investors started showing 
more interest in Mutual Funds. SEBI safeguarded the 
interest of investors and government offered tax 
benefits. Various awareness programs were 
launched by SEBI and 
Association of Mutual Funds in India. In 1996, 
SEBI introduced SEBI (Mutual Funds) regulations, 
1996 and uniform standards for all Mutual Funds in 
India.  
Phase 5: Growth and Consolidation (2004 onwards)  
During  this  phase,  industry  witnessed  several  
mergers  &  acquisitions  for  e.g. mergers of 
Alliance Mutual Fund by Birla sun life and the 
merger of  Sun F&C Mutual Fund and PNB 
Mutual Fund by principal Mutual Fund. Some 
international players entered into Indian Mutual 
Fund industry like Fidelity, Franklin Templeton 
Mutual Funds.  
Besides this, one of the major events in the history 
of Mutual Fund industry was the bifurcation of UTI 
into separate entities in 2003. These business units 
were:  (a)   Specified undertaking of UTI with Rs. 
29835 crores of assets under management. It was 
governed by an administrator and regulations of 
government of India and was not come  under 
the preview of the Mutual Fund regulation (Sharma 
& Gupta 2009). (b)  UTI Mutual Fund limited 
(Sponsored by PNB, SBI, BOB and LIC). It was 
registered with SBI and functions under the Mutual 
Fund regulations (Sharma & Gupta 2009).  
Literature review 
Sharma (2012) investigated the various reasons for 
user recognition of mutual funds in India and 
explored investor‟s perception towards mutual 
funds by referring different features of mutual 
funds. The study employed mean, standard deviation, 
correlation for analysis of data collected from 
respondents and applied factor analysis to determine 
the influencing factors. The study founded factors 
which were required for investment planning 
regarding mutual funds .i.e. safety of 
investment, capital appreciation and reputation of 
sponsoring company. The study also concluded that 
there was the need of providing full disclosures and 
regular updates by the companies to the investors 
for the investment planning.  
Prasad & Srinivas (2012) studied the investors‟ 
perceptions regarding mutual funds while 
selecting the investment option and factors 
influencing the selection of mutual funds by an 
investor. The study selected 503 individuals‟ 
investors having complete knowledge of financial 
investment and investors selected as sample had 
invested in mutual funds. The study collected data 
by sample and data was analyzed through means 
score values and factor analysis. At the end, the 
study revealed that factors like infrastructure, 
brand name, transparency, reputation of fund 
influenced the investor‟s attitude the most. 
Saha and Dey (2011) observed to study the 
investors‟ expectations and their level of awareness 
regarding mutual funds. The study targeted the 100 
investors as respondents who had invested in mutual 
funds and having some expertise in this field. The 
study used ranking method to rank the different 
factors as per the attitude of investors regarding that 
factor and Chi- square to check the association 
within factors as factor analysis to know the 
important factors which affect the perceptions of 
investors.  The study founded that success of 
mutual funds depends on the understanding of the 
customers and identified savings as important 
factors and concluded that there was significant 
association within demographic factors and 
savings of the investors regarding investment in 
mutual funds.  
Meena (2011) determined the impact of mutual 
funds investment on investors‟ perceptions and 
satisfaction and observed the quality of 
institutions, which provided mutual funds to the 
investors. The study selected 144 mutual fund 
investors from western Rajasthan for data 
collection through questionnaire and used one way 
ANOVA and T- Test for the analysis of data. The 
study revealed that financial institutions required 
improvement to provide quality and innovative 
products and founded high return and security 
as the` impacted factors for the perceptions of 
investors regarding mutual funds.  
Kandavel (2011) identified the factors which 
determined the relation between demographic 
profile and selection behavior of the investors. 
The study aimed to examine the behaviour of 
investors towards mutual funds in Pondicherry 
and also examined the growth and progress of 
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mutual fund industry. The study collected data 
from 600 retail investors through questionnaire.  
The  researcher  used  Chi-square,  ANOVA,  T -
test,  ANOCOVA,  Multiple  regression  & 
percentage analysis to test the pre-determined 
hypothesis and concluded that demographic profile 
and investors‟ behavior had no significant 
relations and most of the investors invested in 
because of risk return trade off and savings.  
Pandey  (2011)  analyzed  the  investors‟  
behaviour  pattern  for  periodic  and  non-  
periodic investments and the factors which 
influenced their investment decision. The study 
collected primary data from 50 people through 
questionnaire and secondary data from the web 
site of Association of Mutual Funds of India. The 
study had been applied Z test and concluded that 
investors were less aware about mutual funds and 
the benefits provided by mutual funds in financial 
market and retrieved risk, safety, investment 
horizon as factors influencing the investment 
decision of the investors.  
Geetha and Ramesh ( 2011) studied the perceptions 
and behavior of small investors towards mutual 
funds in Chidambaram town and obtained 
information for the achievement of growth of 
mutual fund industry in Chidambaram and the 
study revealed the objectives of investors to invest 
in mutual fund and results showed that objectives of 
investment lies upon the demographic profile of the 
investors. The study also compare their 
preferences towards public and private sector 
mutual fund and concluded that investors prefers 
both sectors at par and just 0.82 percent investors 
relied more on public sector.  
Vyas (2012) studied the investors‟ preference for 
investment among different investment avenues 
especially towards mutual funds and also studied 
the factors highlighting their preference towards 
mutual funds. The researcher collected data 
through questionnaire from 363 respondents based 
on demographic factors and analyzed data with the 
application of statistical techniques through SPSS 
i.e. chi-square, Pearson correlation, mean and 
median. The study showed that gold was a 
preferred investment avenue for the investors and 
mutual funds were not much known to the 
investors. Investors depend upon the brokers for 
their investments.  
Ajaz and Gupta (2012) studied the investors, 
behaviour towards mutual fund schemes and 
assessed the influence of psychology on the behavior 
of financial practitioners and the subsequent effects 
on market. The study observed the impact of 
mutual fund scheme on the preference of retail 
investors and collected data by using a questionnaire 
based on the basis of investment decisions and 
investors‟ preferences. The study analyzed the data 
by using factor analysis to reduce the number of 
variables and used descriptive statistics for 
measuring various items. The study founded that 
factors like investment returns, risk, investment 
decisions, investor valuation , investors‟ 
preferences influenced the behaviour of investors 
and investment have significant impact on the 
preference of retail investors 
Singh (2012) observed the impacts of 
demographic factors on investors‟ behaviour 
towards mutual funds and also studied factors 
responsible for the selection of mutual funds. The 
study conducted a survey on 250 investors in Ranchi 
and used questionnaire for data collection.  In this 
study the analysis was drawn out with the help of 
statistical techniques like Chi- Square and 
founded that most of the investors were still 
confused about mutual funds and had not been 
formed any attitude towards it due to lack of 
awareness and demographic factors had much 
influenced on mutual fund investment.  
Balamurugan and Raj (2012) attempted to study the 
investors‟ investment pattern in UTI mutual funds 
and analyzed factors influencing UTI mutual funds. 
The study also observed on  
the satisfaction level of investors. The study 
observed the behaviour of 80 investors by applying 
Chi- square test and concluded that investment 
behaviour was influence by pattern of investment, 
investment level, income level, level of satisfaction 
and reasons for selecting the fund.  
Research problem 
Mutual funds provide various financial benefits to 
the small and retail investors and provide high 
liquidity. As compared to real assets and other 
financial assets investors prefers to invest in mutual 
funds. Now, a big challenge for the mutual fund 
industry is to build the position in investors‟ mind 
and to gain their awareness and faith towards 
mutual funds. In this context, the need of study has 
been aroused to see the investors‟ perception 
towards mutual funds. 
The present study tried to find out investors‟ 
perceptions towards mutual fund in major three 
cities of Punjab i.e. Amritsar, Jalandhar and 
Ludhiana.  
Objectives of the Study 
The study focuses on the following objectives:  
1. To study the perceptions of investors towards 
mutual funds.  
2. To analyze the association of investors‟ 
perceptions towards mutual funds with 
demographics of investors 
Research Design 
The survey research method is used in this study. 
Descriptive Research 
The research was conducted to know the investors‟ 
perceptions towards mutual funds. Primary data as 
well as secondary data is used for study. Primary 
data was collected through survey from mutual 
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fund investors.    
    
Scaling and Sampling Technique 
Survey was based on questionnaire. The scale used 
in questionnaire is the five-point likert scale. This 
measure the investors‟ perceptions varying from 
highly satisfied to highly dissatisfied. Survey 
method was used to select sample from three major 
cities of Punjab. 
Sample Size 
The sample size is 223 respondents in this study. 
Hypothesis 
To achieve the objectives following null 
hypotheses have been formulated. All the null 
hypotheses have been formulated according to the 
demand of different analytical tools. The 
hypotheses based on demographic variables have 
been concerned with age, gender qualification, 
occupation, Geographical Area, income, family 
size and marital status. The demographic variables 
are based on following null hypotheses:  
H1: There is no significant association between 
age of the investors and their perceptions towards 
mutual funds.  
H2: There is no significant association between 
gender of the investors and their perceptions 
towards mutual funds  
H3: There is no significant association between 
qualifications of the investors and their 
perceptions towards mutual funds.  
H4: There is no significant association between 
residential area of the investors and their 
perceptions towards mutual funds.  
H5: There is no significant association 
between family size of the investors and their 
perceptions towards mutual funds.  
H6: There is no significant association between 
income and savings of the investors and their 
perceptions towards mutual funds.  
H7: There is no significant association 
between occupation of the investors and their 
perceptions towards mutual funds.  
H8: There is no significant association between 
marital status of the investors and their 
perceptions towards mutual funds 
Analysis of the Results 
The analysis has been done with the help of factor 
analysis and chi-square. Factor analysis helped to 
find the factors which affected the investors‟ 
perceptions towards mutual funds and chi-square 
helped to know the association between investors‟ 
demographics and their perceptions towards 
mutual funds.  
 Factors Influencing Investors’ Perceptions 
Factor analysis has been used to know the factor 
influencing the perception of investors towards 
mutual funds. Factor analysis is a very useful 
statistical technique of reducing data complexity 
by reducing the number of variables being studied. 
Factor analysis has been applied  
on the responses provided by respondents. Factor 
analysis is a good way of identifying latent or 
underlying factors from an array of seemingly 
important variables (Nargundkar, 2008).  
One of the requirements before applying factor 
analysis is to check reliability.  Reliability is 
concerned with estimates of the degree to which an 
instrument is free from errors. Reliability test has 
been used to test whether the data is reliable or not 
and up to what extent data used in research study is 
reliable. Data should be 60 percent or above 
reliable for a research study. Cronbach‟s alpha is 
one of the techniques used to analyze the reliability 
of data. Reliability has been checked for all 20 
statements. 
Table 1 Item-Total Statistics 
 Scale Mean if 
Item Deleted 
Scale Variance 
if Item Deleted 
Corrected Item-
Total Correlation 
Cronbach's Alpha 
if Item Deleted 
mutual funds are useful for small investors 44.9864 36.468 .133 .807 
 mutual funds of your company provide higher returns as 
compare to other investment 
44.7149 34.796 .304 .800 
performance of mutual fund of your company is satisfactory 44.8281 33.370 .566 .786 
fee  charged by mgt is reasonable 44.5611 34.075 .440 .792 
educational and awareness programmes planned by your 
company for investment in mutual fund are useful for you 
44.5068 34.187 .443 .792 
your mutual fund scheme provides high tax benefits 44.5747 34.855 .318 .799 
your mutual fund scheme provide safety and liquidity 44.6199 34.555 .394 .795 
open ended mutual funds are more risky than close ended 
mutual funds 
44.4661 36.277 .092 .812 
investment in mutual fund is better than direct investment in 
equity and debentures 
44.6063 34.394 .357 .797 
investment in mutual fund with multiple schemes provides 
higher returns 
44.6290 34.844 .352 .797 
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Source: Compiled from primary data  
Measure of sample adequacy such as Bartlett‟s test of sphere city and KMO value (refer table) showed that data 
was fit for factor analysis. Generally, KMO value is greater than 0.5 is desirable. As Table 2 shows that KMO 
value is 0.793, it makes the data fit for factor analysis. 
 
Table 2 KMO and Bartlett's Test 
Kaiser-Meyer-Olkin Measure of 
Sampling Adequacy. 
.793 
Bartlett's Test 
of Sphericity 
Approx. Chi-
Square 
905.873 
Df 120 
Sig. .000 
Source: Compiled from primary data 
The next step in this process is to determine the number of factors to be derived. Number of factors has 
been derived through principal component analysis. Table 3 shows that there are 5 factors having Eigen value 
more than 1. Total variance explained by extracted 5 factors is 60.845.          
Table 3 Total Variance Explained 
 
 
Source: Compiled from primary data sources 
F1: Advanced Investment Avenues  
This is the most important factor with highest Eigen value of 4.508 in rotated component matrix. Total 4 
variables have been loaded on this factor and arranged as per their loading values in table 4. It revealed that all the 
loadings under F1 describe the betterment of mutual fund of a company than other companies and also 
compared mutual fund with other different investments in capital market. This factor describes the various 
considerations in the mind of investors while making decision of purchasing a fund. And these statements 
describe mutual funds as a better investment option than others.  
 Scale Mean if 
Item Deleted 
Scale Variance 
if Item Deleted 
Corrected Item-
Total Correlation 
Cronbach's Alpha 
if Item Deleted 
investors should have say in the management decision of 
mutual fund 
44.6290 36.016 .171 .806 
investment in mutual funds should be made for a longer 
period 
44.7330 34.451 .389 .795 
your company have professional expertise 44.9186 32.384 .560 .784 
your mutual fund company provided expert guidance to you 44.3348 34.987 .284 .801 
expert guidance provided by your company regarding mutual 
fund investment is really fruitful 
44.4434 33.121 .513 .788 
professionals/experts of your company have  performed 
extremely well 
44.2986 34.692 .215 .808 
returns earned by you from mutual fund investment is 
satisfactory as per your expectations 
44.5701 33.455 .491 .789 
regulatory bodies like SEBI is controlling and managing the 
funds properly 
44.5023 33.687 .404 .794 
technical terms and conditions are easy to understand  44.2715 32.181 .471 .789 
your experience of mutual fund investment in your company 
is good 
44.7738 32.658 .544 .785 
Component 
Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings 
Total 
% of 
Variance 
Cumulative 
% 
Total 
% of 
Variance 
Cumulative % Total 
% of 
Variance 
Cumulative % 
1 4.508 28.176 28.176 4.508 28.176 28.176 2.230 13.937 13.937 
2 1.483 9.269 37.445 1.483 9.269 37.445 2.210 13.813 27.749 
3 1.353 8.456 45.902 1.353 8.456 45.902 2.164 13.525 41.275 
4 1.316 8.226 54.128 1.316 8.226 54.128 1.642 10.264 51.539 
5 1.075 6.717 60.845 1.075 6.717 60.845 1.489 9.306 60.845 
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F2: Investors’ Experience  
The second important factor which influenced the perceptions of investors towards mutual funds is „investors‟ 
experience‟ with Eigen value of 1.483. Total 4 variables have been loaded on this factor. Table 4 reveals that all the 
variables loaded under F2, describes the investors‟ experience and their  satisfaction level in a particular mutual fund.  
 
Table 4 Results of Factors Analysis 
Factors and Statements Loading 
F1 (better investment avenues than others) 
Investment in mutual fund is better than direct investment in equity and debentures. .578 
Investment in mutual fund with multiple schemes provides higher returns .736 
Investment in mutual funds should be made for a longer period .603 
Your company have professional expertise .687 
Eigen value: 4.508 
F2 (Investors‟ Experience) 
Technical terms and conditions are easy to understand  .787 
Regulatory bodies like SEBI is controlling and managing the funds properly .753 
Your experience of mutual fund investment in your company is good                              .625 
Returns earned by you from mutual fund investment is satisfactory as per your 
expectations 
.619 
Eigen value: 1.483 
F3 (Expected Benefits) 
Fee  charged by management is reasonable .741 
Educational and awareness programmes planned by your company for investment 
in mutual fund are useful for you 
.732 
Your mutual fund scheme provides high tax benefits .653 
Your mutual fund scheme provide safety and liquidity .567 
Eigen value: 1.353 
F4 (Performance of a Company) 
Mutual funds of your company provide higher returns as compare to other 
investment 
.816 
Performance of mutual fund of your company is satisfactory .688 
Eigen value: 1.316 
F5 (Expert Guidance) 
Your mutual fund company provided expert guidance to you .847 
Expert guidance provided by your company regarding mutual fund investment is 
really fruitful 
.708 
Eigen value: 1.075 
Source: Compiled from primary data  
F3: Expected Benefits  
The third important factor that has emerged 
from the Eigen value of 1.353 is benefits 
expected from the mutual fund investment. Total 4 
variables are loaded on this factor and these are 
arranged as per their loading values. Table 4 
explains that all the variables loaded under F3, 
describes the benefits expected by investors from 
their mutual fund investment like less cost, 
better management, awareness programmes and 
other benefits like tax saving, safety, liquidity etc.  
F4: Performance of a Company  
“Performance of a company is fourth important 
factor which influenced the perceptions of investor 
toward mutual funds. Total two variables have been 
loaded on this factor and arranged as per their 
loading values in table 4. The variables loaded under 
F4 describe the performance of a mutual fund 
company. The factor describes the investors‟ 
preferences because of high returns and 
performance of a company.  
F5: Expert Guidance  
The last important factor which influenced the 
investors‟ perceptions towards mutual fund with a 
eigen value of 1.075 is „expert guidance‟ 
provided by mutual fund companies to investors. 
Total two variables have been loaded on this factor 
and arranged as per their loading values in table 4. 
Expert guidance and professional expertise provided 
by companies to investors proved helpful to investors 
in investment and purchase decisions.  
 
 
 Chi-square Analysis 
To test the association between perception of 
investors and their demographic profile, Pearson‟s  
chi-square test has been used to draw results. The 
Study was aimed at identifying the perceptions of 
investors towards the mutual funds. The study 
showed that out of 222 respondents, 21 respondents 
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have a positive (agree), 192 respondents have a 
neutral and only 9 respondents have a negative 
(disagree) perceptions towards the mutual funds. 
Association between Age and Perceptions 
towards Mutual Funds 
Table 5 explains the association between age and 
perception towards the mutual funds. About 20 
respondents having age group (20-40) and 1 
respondent having age group (41-60) have positive 
perceptions towards mutual funds. There is 
comparatively higher positive perception towards 
the mutual funds in the age group (20-40) against the 
others. The significance value at 5 percent level of 
significance is 0.893. So, H0 is accepted. There is 
no significant association between age of the 
investors and their perceptions towards mutual 
funds.  
Association between City and Perceptions 
towards Mutual Funds  
Table 5 explains the association between city and 
perception towards the mutual funds.  
Only 9 respondents from Ludhiana, 7 from 
Amritsar and 5 respondents from Jalandhar have  
positive perceptions towards mutual funds. The 
significance value at 5 percent level of significance 
is 0.824. So, H0 is accepted. Hence, there is no 
significant association between city of the investors 
and their perceptions towards mutual funds.  
Table 5 Demographic Variables and Average Investors’ Perceptions 
Variable  
Average Satisfaction 
Total 
Chi-
square 
Df 
Significan
ce* Agree Neutral Disagree 
A
g
e 
<20 0  0 1 
2.270 6 .893 
20-40 20 160 8 188 
41-60 1 30 1 32 
>60 0 1 0 1 
Total 21 192 9 222 
C
it
y
 
Ludhiana 9 73 5 87 
1.514 4 .824 
Amritsar 7 73 3 83 
Jalandhar 5 46 1 52 
Total 21 192 9 222 
G
en
d
er
 
Male 15 139 6 160 
.145 2 .930 Female 6 53 3 62 
Total 21 192 9 222 
Q
u
al
if
ic
at
io
n
 up to 10
th
 1 5 0 6 
11.013 8 .201 
12
th
 0 6 0 6 
Graduate 6 82 6 94 
post graduate 14 96 2 112 
Doctorate 0 3 1 4 
Total 21 192 9 222 
O
cc
u
p
at
io
n
 Service 16 131 6 153 
1.082 6 .982 
Business 5 57 3 65 
not employed 0 2 0 2 
Student 0 2 0 2 
Total 21 192 9 222 
F
am
il
y
 
si
ze
 
<4 5 42 3 50 
1.458 4 .834 
4-6 15 129 5 149 
6-8 1 21 1 23 
Total 21 192 9 222 
M
ar
it
al
 
st
at
u
s Single 12 45 3 60 
.8431 4 .077 Married 10 146 6 162 
Total 22 191 9 222 
M
o
n
th
ly
 
in
co
m
e 
<20k 5 19 3 27 
12.754* 6 .047 
20k-40k 11 87 2 100 
41k-60k 5 69 2 76 
>60k 0 17 2 19 
Total 21 192 9 222 
 
Note: * Indicates Significance Level of .05  
Source: Compiled from Primary Data 
Association between Gender and Perceptions 
towards Mutual Funds  
Table 5 explains the association between gender 
and perception towards the mutual funds. Only 15 
male and 6 female respondents had positive 
A Study on Investors‟ Perception towards Mutual Funds in Punjab 
 
Asian Journal of Multidisciplinary Studies, 4(5) April, 2016 175 
perceptions towards mutual funds.  The 
significance value at 5 percent level of 
significance is 0.930. Hence, H0 is accepted. It 
showed that there is no significant association 
between gender   of the investors and their 
perceptions towards mutual funds.  
Association between Qualification and 
Perceptions towards Mutual Funds  
Table 5 explains the association between 
qualification and perception towards the mutual  
funds.14 respondents  which  are  postgraduate  and 
6  graduated  respondents  have  positive 
perceptions toward mutual funds.  The significance 
value at 5 percent level of significance is 0.201 
which is greater than 0.05. So, H0 is accepted. 
Hence, there is no significant association between 
qualification of the investors and their perceptions 
towards mutual funds.  
Association between Occupation and Perceptions 
towards Mutual Funds  
Table 5 explains the association between 
occupation and perception towards the mutual 
funds.16 servicemen and 5businessmen 
respondents have positive perceptions towards 
mutual funds.  The significance value at 5 percent 
level of significance is 0.982 which is greater than 
0.05. So, H0 is accepted .Hence, there is no 
significant association between occupation of the 
investors and their perceptions towards Mutual 
Funds.  
Association between Family Size and Perceptions 
towards Mutual Funds   
Table 5 explains the association between family 
size and perception towards the mutual  
funds.15 respondents having 4-6 members in their 
families and 5 respondents having less than 4 
members have positive perceptions towards 
mutual funds. The significance value at 5 
percent level is 0.834. So, H0 is accepted. Hence, 
there is no significant association between family 
size of the investors and their perceptions towards 
mutual funds.  
Association between Marital Status and 
Perceptions towards Mutual Funds  
Table 5 explains the association between marital 
status and perception towards the mutual funds. 
Only 12 single and 10 married respondents have 
positive perceptions towards mutual funds. The 
significance value at 5 percent level is 0.077. So, 
H0 is accepted. Hence, there is no significant 
association between marital status of the investors 
and their perceptions towards mutual funds.  
Association between Monthly Income and 
Perceptions towards Mutual Funds  
Table 5 explains the association between 
monthly income and perception towards the 
mutual funds. About 11respondents who earned 
20k-40k monthly and 5 from each category who 
earned less than 20k and 41k-60k as monthly 
income have positive perceptions towards mutual 
funds. The significance value at 5 percent level of 
significance is 0.047. So, H0 is rejected. Hence, 
there is significant association between 
qualification of the investors and their perceptions 
towards mutual funds.  
Findings and Conclusion of the Study 
The present study has undertaken to know the 
perceptions of small investors towards mutual fund 
who have invested in mutual funds. An examination 
of factor analysis revealed five important factors 
which influenced the perceptions of investors 
towards mutual funds. These factors have been 
named as better investment avenues than others, 
investors „experience, expected benefits, 
performance of company and expert guidance.  
For the purpose of studying perceptions of investors, 
primary survey has been undertaken and  useable 222 
responses have been considered for this study. To 
analyze the collected data, statistical techniques 
like weighted average score, mean, median, chi-
square and factor analysis has been applied. The 
study concluded that there is a significant 
association between monthly income of the 
investors and their perceptions towards mutual funds.  
All other demographic variables like age, gender, 
qualification, occupation, family size and marital 
status etc. had no shown significant association 
with perceptions of investors towards mutual funds. 
Suggestions 
Based on the findings of this study the researcher 
suggested to AMCs for future growth. Some 
statistical measures helped to find out the various 
behavioral factors which can be helpful for AMCs to 
make strategies to attract new and retained existing 
investors. 
As factor analysis revealed five factors i.e. advanced 
investment avenues, investors‟ experience, expected 
benefits, company‟s performance and expert 
guidance which influenced the investors‟ decision 
regarding the purchase of mutual fund. So, AMCs 
should consider about better schemes and past 
performance while launching a new product. 
Companies should also provide expert guidance to 
investors and should consider all these factors while 
making strategies to increase sale or launching a new 
product to attract customers/ investors. 
Study revealed that middle sized families having 
more investment in mutual funds. So, AMCs should 
also focus on small families to increase sales. 
Majority of the investors belonged to service class. 
So, businessmen should also be focused by AMCs to 
retain customers. AMCs should provide adequate 
knowledge to investors which will be helpful for 
investors for making an investment decision.  
This study is limited to few cities so it cannot be 
accepted at universal level and there may be lot of 
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subjectivity as this study based on survey of 
opinions. 
Scope for Further Research  
Mutual funds are such a wide area of research 
that no study can cover all related dimensions. 
Primary survey from investors to study the 
perceptions of investors towards mutual funds is 
not a regular feature. It may differ from time to 
time. There is much potential of research on a 
bigger scale covering wider area.  
Further, same research can be conducted on 
institutional investors instead of individual investors 
to know the investors‟ perceptions towards mutual 
funds, which has not been covered in present study. 
A research can also be conducted in other areas for a 
different period of time. A research can also be 
conducted again in the same areas of Ludhiana, 
Amritsar and Jalandhar for a different period of time. 
References 
Ajaz  S and Gupta S (2012), “Investor Behaviour towards Mutual Fund Schemes: An Empirical 
Study”, International Journal of Research in Commerce & Management, Vol. 3, Issue 5, 
pp.103-109 
Balamurugan A and Raj S V M (2012), “A Study on Investors‟ Behaviour towards UTI Mutual 
funds”, Sona Global Management Review, Vol. 6, Issue 3, pp.12-23 
Geetha N and Ramesh M (2011), “Investors‟ Perception on Mutual Funds With Reference To 
Chidambaram Town”, International Cross-Industry Journal Perspectives of Innovations, 
Economics & Business, Vol. 9, Issue 3, pp. 30-37 
Kandavel D (2011), “Factors Influencing the Retail Investors to Prefer Investment in Mutual 
Funds in Puducherry: An Empirical Study”, IJEMR, Vol. 1, Issue 7, pp.1-10 
Meena R S (2011), “Mutual Funds: An Empirical Analysis of Perceptions of Investors in Western 
Rajasthan”, IJMT, Vol. 19, No. 2, pp. 68-83 
Pandey A (2011), “Investors‟ Behaviour: Mutual Fund”, SCMS Journal of Indian Management, 
pp. 28-37 
Prasad S and Srinivas B (2012), “A Study of Selection of Mutual Fund      Schemes by Investors with 
Reference to Andhra Pradesh”, ZENITH International Journal of Business Economics and 
Management, Vol. 2, Issue 2, pp.13-24 
Sharma (2012), “Indian Investor‟s Perception towards Mutual Funds”, Business Management 
Dynamics, Vol.2, No.2, pp.01-09 
Singh B K (2012), “A study on investors‟ attitude towards mutual funds as an investment option”, 
International Journal of Research in Management, Vol. 2, Issue 2, pp. 61-70 
Saha S and Dey M (2011), “Analysis of Factors Affecting Investors‟ Perception of Mutual Fund 
Investment”, the IUP Journal of Management Research, Vol. 10, No. 2, pp. 23-44 
Vyas R (2012), “Mutual Fund Investor‟s Behaviour and Perception in Indore City”, Journal of 
Arts, Science & Commerce, Vol. 3, Issue. 3, pp. 67-75 
